
Criterion1–Curricular aspects (150)

             Key Indicator – 1.1 Curriculum Design and Development (50)
	Metric No.
	
	Weightage


	1.1.1

QlM

	Curricula developed and implemented have relevance to the local, regional, national, and global developmental needs, which is reflected in the Program outcomes (POs), and Course Outcomes (COs) of the Programs offered by the University.

The University has a robust academic structuring systems in place for the Program & Curriculum Design Development across all Schools. Our Program design is envisioned in addressing the fast-changing social, technological, and economic trends and happenings. 

The University has several Program specializations at both undergraduate and post graduate level in sync with latest employment opportunities. To illustrate a few, diverse new program specializations are extended to all students. 
School of Engineering: Cloud Computing, Artificial Intelligence, Machine Learning, Robotics, Data Sciences, Cyber Security, Blockchain & Electric Vehicles 
School of Management: Entrepreneurship, Business Analytics, Digital Marketing, Global Supply Chain Management 
School of Design: Transportation Design, User Experience Design 
School of Film & Media: Sound Engineering, Animation & Visual Effects 
School of Hotel Management: Travel & Tourism 
School of Law: Cyber Laws 
School of Liberal Arts: International Relations

Flexible Academic Structure: Towards our efforts in the implementation of National Education Policy implementation, the University focusses on ‘Outcome Based Education’—where students could achieve the perquisite outcomes. Our curriculum design is focussed on the latest version of Blooms Taxonomy. There is a seamless flexibility in launching new courses/specializations through the School’s Board of Studies, thereby paving the way for exclusion of obsolete courses. 

Curriculum Feedback: Prior to the final approval of the Programs / Courses, there is curriculum feedback which is undertaken from all stakeholders. Moreover, industry expert interactions have been seamlessly integrated into the sessions, as endorsed by the Board of Studies.

International Benchmarks: Our Program Outcomes are aligned with the developmental needs of the local community, regional, national, and global needs. Across all Schools, the Program Outcomes are. 
are derived from the international accreditation framework from United States & United Kingdom applicable to respective Schools. These are Accreditation Board of Engineering & Technology (Engineering), British Bar Association (Law), National Association of Schools of Art & Design (Design), The Quality Assurance Agency of Higher Education (Management, Hotel Management & Film & Media) and Cambridge University (Liberal Arts).  

Integration Through Project Based Learning: The curricula developed and implemented by the schools are designed to be relevant to the local, national, regional, and global developmental needs. This is reflected in the Programme Outcomes (POs) and Course Outcomes (COs) of the programs offered by the university through diverse experiential learning techniques. This helps to foster teamwork and a deeper understanding of diverse needs. This approach facilitates the creation of designs tailored to market-specific briefs. 

To illustrate, the undergraduate students of Transportation Design (2021-2022) has designed the prototype of a Passenger Experience mock-up of the Narrow-gauge Kalka-Shimla Coach for the Design Department at the Rail Coach Factory, Kapurthala which was showcased at the International Railway Equipment Exhibition in New Delhi. 

At the School of Film & Media, the Final year undergraduate students of BBA Media & Communication and BBA Digital Marketing and Social Media creates a communication and digital marketing portfolio for small-scale businesses and studies the diverse marketing and communications problems faced for boosting their profit margins. Post which, the students strategize and design communication campaigns. 
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	1.1.2

QlM

	The Programs offered by the institution focus on employability/ entrepreneurship/ skill development and their course syllabi are adequately revised to incorporate contemporary requirements. 

The University has a strong commitment to equip students with the contemporary knowledge, skills, and opportunities for successful student careers. We have a robust academic structuring system which focuses on employability, entrepreneurship, and skill development. 

Our Programs offers specializations which focusses on holistic skills comprising of creative, technical, managerial, entrepreneurial, and digital skillsets. The University offers cent percent skill-based programs spanning across the School of Film & Media (Filmmaking, Sound Engineering, Animation & Visual Effects), School of Design (Fashion Design, Transport Design, Visual Communication) & Hotel Management (Culinary Arts & Travel & Tourism).

Our curriculum design is flexible in nature, where the curriculum revision ensures its incorporation of technological advancements and emerging industry practices. 

The University academic structure has mandated the minimum number of 30 hours per credit towards enhancement of T-shaped learning. Through this concept, it has incorporated mandatory integration of core courses across all schools through studio projects, field-based projects, industry internships and community engagement initiatives. 

The University ensures that its graduates are well-prepared to face the rigours of the new professional world in the following ways:

Industry-relevant curriculum: The University ensures that the curriculum reflects the latest trends, technologies, and practices in the relevant fields. This includes incorporating emerging skills, tools, and techniques that are in demand among employers and entrepreneurs. 

Practical orientation: The programs offered across all Schools emphasize on hands-on learning experiences, practical assignments, and real-world projects. Students are encouraged to apply their knowledge in practical settings, enabling them to develop the necessary industry relevant skills and competencies. At the School of Film & Media and School of Design, at the end of every semester student mandatorily must undertake studio projects. 

Industry collaboration: The University collaborates with industry partners, including local businesses, start-ups, and established companies. This collaboration involves internships, industry projects, guest lectures and mentorship programs. 

Entrepreneurship education: The University’s Entrepreneurship and Innovation Cell focuses on entrepreneurship development courses specifically designed to foster an entrepreneurial mindset across all Schools for aspiring entrepreneurs. 
Courses ranging from ‘The Spirit of Entrepreneurship’, ‘Entrepreneurship Mindset’, ‘Entrepreneurship Strategy: From Ideation to Exit’, ‘Entrepreneur Tips to Make Money Online - Insight for You’, ‘Media Entrepreneurship’, and others. Students are encouraged to develop their own business ideas and learn how to bring them to fruition. 

Soft skills development: The University General Education basket, the courses offered by all the schools recognize the significance of soft skills. They incorporate modules or workshops that help students enhance their communication, teamwork, problem-solving, leadership, and critical thinking abilities. These skills are highly valued by employers and are considered essential for entrepreneurship.

Industry-Experienced Faculty: The institution collaborates with experts of extensive industry experience who can bring practical insights into the classroom. These subject experts share their knowledge and experiences by further enhancing employability and entrepreneurship. Special master classes and guest lectures are organized across all Schools. 

Career services: The University Training and Placement Division prioritizes employability to provide robust career support through special activities on resume building, interview preparation, career counselling, networking and job placement assistance.
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Key Indicator – 1.2 Academic Flexibility (30)

	Metric No.
	
	Weightage


	1.2.1

QnM

	Percentage of new courses introduced out of the total number of courses across all programs offered during the last five years.

1.2.1.1: Number of new courses introduced during the last five years.
 Response: 981

1.2.1.2: Consolidated number of courses offered by the institution across all   Programs (without repeat count) during the last five years: 

Response: 3082

Formula:
= 31.82%
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Key Indicator – 1.3 Curriculum Enrichment (50)

	Metric No.
	
	Weightages

	1.3.1

QlM
	Institution integrates cross-cutting issues relevant to Professional Ethics, Gender, Human Values, Environment & Sustainability, and other value framework enshrined in Sustainable Development goals and National Education Policy – 2020 into the Curriculum

The University truly recognizes the significance of addressing cross-cutting issues ranging from Professional Ethics, Gender, Human Values, Environment & Sustainability which are enshrined in Sustainable Development Goals and the National Education Policy. 

Environment & Sustainability: Environment & Sustainability is the University’s integral part of curriculum design. To commence with, Environment Studies is the mandatory three credit course to sensitize the students about various environmental challenges. 

Efforts are taken to sensitize the students to participate in competitions, create design projects, and films on diverse environmental and sustainability issues. For instance, at the At the School of Design, the students of Automobile Design have showcased their skills at the Taiwan Design Competition by designing an eco-friendly ‘E-Vending Cart’ in alignment with the SDGs. 

The School of Film & Media students were taught the nuances of environmental filmmaking. At the end of the course, the students produced films based on water pollution, the Mula-Mutha River Pollution, Garbage Decomposing & Vermiculture. 

The School of Architecture offers innovative sustainability related courses like ‘Sustainable Cities & communities’, ‘Sustainable Building Material & Technologies’ and ‘Tools for Measuring Sustainability’ which are aimed towards sensitization of SDG’s. 

Under the General Education category across all ADYPU Schools, electives like ‘The Age of Sustainable Development’, ‘Feeding a Hungry Planet: Agriculture, Nutrition and Sustainability’, ‘Circular Economy for a Sustainable Built Environment’, ‘Disaster Management’, ‘Climate Change Education’, among others are offered to students to sensitize the students in a nutshell the different aspects of Sustainable Development Goals. 

The students of Fashion Design undergo an interesting module on ‘Textile Craft Sensitization’ which encourages them to explore different sustainable textile crafts. The batch of 2020-21 embarked on a study tour to Kutch (Gujarat) to study the different forms of block printed crafts and the Bandhini textiles. 

Gender: The University has consciously made efforts to expose students on gender sensitivity to uphold the spirit of gender equity and equality. The School of Liberal Arts offers a special course on Gender & Sexuality to examine gender relations and the construction of gender and sexual difference from a globally informed perspective. 

At the School of Engineering, gender sensitization courses like ‘Gender Sensitization & Social’, and ‘Psychology of Gender’ are aimed to create awareness about gender-centric issues aimed at women empowerment to all technocrats.  The School of Law offers a special minor on Gender Justice and Feminist Jurisprudence’ to introduce the concepts of gender and feminism. 

The School of Film & Media organized the screening cum discussion on ‘Lipstick under my Burkha’ to kickstart conversations about the representation of social and sexual convention for women in the Indian patricidal society. 

Professional Ethics & Human Values 
Human values and professional ethics are given significant attention in the university's curriculum. To name a few, courses such as ‘Business Ethics’, ‘Ethical Hacking’, ‘Ethics, Values, and Integrity’, ‘Engineering Professionalism & Ethics’, ‘Corporate Social Responsibility’, ‘Professional Ethics’, ‘Ethical Leadership’, ‘Ethics and Values in the Changing World’ provide students with a strong foundation in ethical decision-making and professional conduct in their chosen fields of specialization.  
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	1.3.2

QnM
	Number of certificate / value-added courses / Diploma Programs offered by the institutions and online courses of MOOCs, SWAYAM / e_Pathshala/ NPTEL and other recognized platforms where the students of the institution have enrolled and successfully completed during the last five years.

1.3.2.1: Number of certificate/value added courses/Diploma Program offered by the institutions and online courses of MOOCs, SWAYAM/e Pathshala/ NPTEL and other recognized platforms (without repeat count) where the students of the institution have enrolled and successfully completed during the last five years.

Response: 125






Note:  No repeat count of courses will be considered
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	1.3.3
QnM
	Percentage of Programs that have components of field projects / research projects / internships during last five years.

1.3.3.1: Total Number of programs   that have components of field projects/research projects/internships (without repeat count) during last five years.

Response: 49

1.3.3.2: Total Number of programs offered (without repeat count) during the last five years. 

Response: 57


=85.96%

Note:  The term internship is inclusive of Industry Immersion practices
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Key Indicator – 1.4 Feedback System (20)

	Metric No.
	
	Weightage

	
1.4.1

QnM
	Structured feedback for curriculum and its transactions is regularly obtained from stakeholders like Students, Teachers, Employers, Alumni, Academic peers etc., and Feedback processes of the institution may be classified as follows:

A. Feedback collected, analyzed, action taken & communicated to relevant body and feedback hosted on the institutional website.
B. Feedback collected, analyzed, action has been taken and communicated to the relevant body.
C. Feedback collected and analyzed.
D. Feedback collected
E.  (
   
)Feedback not collected. 

Response: Option A 


Note:  The institution is expected to take feedback from at least two stake holders
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